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CLAIM AMENDMENTS 





ently amended) A method for transacting an advertisement transfer, from an 
'advertisement distributor to a visitor, the method comprising performing the steps of: ? upon 



the ooourronoQ of a vioitor viaitatioh at a oymmunioationa node, tfao oommunioation node 
p e rforming th e st e ps of: 



I (a) upon the occurrence of a visitor yisitation at a communications node, the 

communication node electronically (if) constructing a profile of the v isitor profile and (ii^ t 



(b) broadcasting the profile to at Least one distributor; 

(eb) the communication node qlectronically (i) collecting responses from the at least one 
distributor, wherein a preponderance of the responses have a plurality of attributes and the 
respective distributor has assigned to substantially each attribute an economic value 
contributiog (ii) spreading me and wher e in attributes of a respective response ar e spr e ad t o 
form a large number of bi{l -response combinations , and therewith (iii) determining the 
respective price of the bi<^-response combination by logically and arithmetically aggregating 
ttie respective value contributions; and 

(dc) the communication node electronically (i) selecting a bid-response combination from 
the at least one responding distributors ?, (ii) 



(e) contracting, between the node and the at least one distributor of the selected bid-response, a 
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tr-ansference of an advertisement from the distfibutor to the visitor t. and (iii) 



(f) effecting a transfer of the advertisement to the visitonT-aad? 



\ 



(g) dotormining the rogpootivo prioo of tho/s^ioitor profile aubatantially ao tfao oum of 
pr e determin e d pric e s for th e attribut e p in th e profil e . 



2. (Currently amended) The method adcording to claim 1 wherein the communications node 
electronically broadcasting the profile ito at least one distributor and electronically collectings 
generalized response descriptors froni the at least one distributor, and th e broadcasting (st e p b) 
isare done internally using the colledted descriptors as proxy for the at least one distributor. 



3. (Previously presented) The method according to claim 1 wherein the visitor profile includes 
at least one item selected frorn: content's categories of the content the visitor requested or is 
watching; key words, which classify the content the visitor requested or is watching; time of 
day relative to server; derivatives of the visitor's IP address; domain; geographic location of 
the visitor's ISP (Internet Service Provider) or OSP (On line Service Provider); geographic 
location of the visitor's company or organization if connected through a permanent point to 
point connection; time of flay relative to user, as a derivative of his geographic location; 



Internet Service Provider 
system; or SIC code. 



(ISP); On-line Service Provider (OSP); browser type; operating 
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4. (Previously presented) The method according to cla/m 1 wherein the node or the distributor is 
audited. 



5. (Previously presented) The method accord ir^ to claim 1 wherein the broadcasting, . / 
contracting, or transferring is encrypted. 



6. (Previously presented) The method according to claim 1 wherein the advertisements are 
selected from the list: banners, text, WTML page address pointers, text, hypertext, audio 
content, visual content, or any combination thereof. 



7. (Previously presented) The method according to claim 1 is further including the construction 
of at least one of the following: an e-mail list, or a data base. 



8. (Previously presented) The n^ethod according to claim 1 wherein the selecting is of multiple 
responses. 



9. (Previously presented) I'he method according to claim 1 wherein the contracting is with any 
responding distributor pidding above a predetermined threshold price, and the threshold price 
is not broadcast. 
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10. (Previously presented) The method according to claim 1 wherein the visitor submits a self- 
disclosure profile to the node. 



.11. (Previously presented) /The method according toyclaim 1 wherein the visitor profile is 
constructed from header information in the visitor's transmission. 



12. (Previously presented) The method according to claim 1 wherein a rate structure for the 
contracting is determined according to a mjltching between the visitor's profile and an 
advertisement specification in the response 



13. (Previously presented) The method according to claim 1 wherein the contracting includes at 
least one transaction segment describipg the visitor, describing the node, describing the 
advertisement, and describing the distributor. 



14. (Previously presented) The method according to claim 13 wherein the at least one segment 
includes a Boolean logic sectioytis, a rate structure logic, disclosure information, or 
disclosure logic information. 



15. (Previously presented) The/method according to claim 1 further comprising a follow-up visit 
by the visitor to an address associated with the transacted advertisement. 
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16. (Previously presented) The method according to claim 15 wherein the follow-up visit is 
audited. 



\ 



17'. (Previously presented) The method according to claim 16 wherein the audit includes an item . 
selected from the list: a purchase by the visitor/of a service or commodity at a "site" specified 
in the transferred advertisement, or pointed tcy therefrom. 



18. (Previously presented) The method according to claim 16 wherein the node or his authorized 
agent receives a payment resulting from the visitor's purchase at a site specified in the 
transferred advertisement, or pointed to/therefrom. 



19. (Currently amended) The method according to claim 1 further comprising an intermediary 
between the node having a visitation and the at least one distributor, and the intermediary is 
for effecting additions to the visitor profile constructed by the node in step "a^'' or is for 
effecting any of steps "ba-ii" through " fc-iii ". 



20. (Previously presented) The /method according to claim 1 wherein the visitor discloses his 
cookie and said cookie is analyzed by the node, the intermediary, the distributor, or an 
address associated with tne transacted advertisement. 
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21. (Previously presented) The method according to claim/49 wherein the visitor discloses his 
cookie and said cookie is analyzed by the node, the ijnermediary, the distributor, or an 
address associated with the transacted advertisemer 



22. (Previously presented) The method according^ to claim 1 wherein the visitor specifies a self 
imposed censorship restriction in order to void acceptance of certain classes of advertising; 
or in order to designate a class of advertising preferences. 



23. (Previously presented) The method according to claim 1 wherein constructing a visitor 
profile includes correlating known visitor identification parameters with a database. 



24. (Previously presented) The method according to claim 1, wherein the step of selecting 
utilizes a logic protocol according to a relational database query semantic. 



25. (Previously presented) Tme method according to claim 1 wherein the visitor is associated 
with a commercial enterprise, a search engine, an automaton, a corporate person, or 
a human. 
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26. (Previously presented) The method according to claim 1 wherein effecting, contracting, or 
constructing includes recording or storing advertisements fransferred to the visitor for 
intentional subsequent transfer to the same visitor or for ^tentional avoidance of subsequent 
transfer to the same visitor. 

27. (Currently amended) A device for transacting an advertisement transfer^ from an 
advertisement distributor to a visitor, upon the occurrence of a visitor visitation at a 
communications node, the device comprising a sequentially linked series of modules: 

(a) a first module for electronically constructing a visitor profile; 

(b) a second module for eleptronically broadcasting the profile to at least one 
distributor; 

(c) a third module for Qlectronically collecting responses from the at least one 
distributor wherein a preponderance of the responses have a plurality of 
attributes^ and \yierein the respective distributor has assigned to 
substantially each attribute an economic value contribution, and wherein 
attributes of a respective response are spread to form a large number of 
bid-response combinations; 



(d) a fourth module for electronically selecting a bid-response combination 
from the at least one responding distributors; 
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(e) a fifth module for electronically contraofeng. between the node and the at 
least one distributor of the selected bid-response, a transference of an 
advertisement from the distributor to the visitor; 



(f) a sixth module for electronicallyy effecting a transfer of the advertisement 
to the visitor; and. 



(g) a seventh module for electronically determining the respective price of the 
bid-response combinatioiy by logically and arithmetically aggregating the 
respective value contribyitions. d e t e rmining th e r e sp e ctiv e price of the 
visitor profile aubatantmlly as tho sum of prodotorminod priooa for 
attributes in th e profile. 



28. (Previously presented) The device according to claim 27 wherein the modules are distributed 
or fi-agmented between more than^ne computer processor or network communications server 
or network communications rout^ 



29. (Previously presented) The aevice according to claims 27 further comprising at least one 
memory media containing data collected or data constructed in at least one of the modules. 
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30. (Previously presented) The device according to claims 28 further comprising at least one 
memory media containing data collected or data constructed in at least one of the modules. 



31. (Currently amended) The device according to claim/27 further comprising a distributor 
response module for electronically optimizing a selection from a plurality of broadcast 
profiles. 



32. (Currently amended) The device according to claim 28 further comprising a distributor 
response module for electronically optimiziyig a selection from a plurality of broadcast 
profiles. 



33. (Currently amended) The device according to claim 29 further comprising a distributor 
response module for electronically optimizing a selection from a plurality of broadcast 
profiles. / 



34. (Currently amended) The devipe according to claim 30 further comprising a distributor 
response module for electronjcally optimizing a selection from a plurality of broadcast 
profiles. 
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35. (Previously presented) The device according to claim 31 wherein the optimizing is 

according to a fixed budget, or according to an advertis^ent campaign model, or according 
to subsequent modifications thereto. 



36. (Currently amended) A program storage device readable by a machine and encoding a 
program of instructions for executing a method for transacting an advertisement transfer, from an 
advertisement distributor to a visitor, the metfiod comprisin g performing the steps of: 

(a) upon the occurrence of a visitor visitation at a communications node, the communication 
node electronically (i) constructing a profile of the visitor and (ii) broadcasting the profile 
to at least one distributor: 

(b) tiie communication node electronically (i) collecting responses from the at least one 
distributor, wherein a preponderance of the responses have a plurality of attributes and 
tiie respective distributor has assigned to substantially each attribute an economic value 
contribution, fii) spreading the/attributes of a respective response to form a large number 
of bid-response combinations, and therewith (iii) determining the respective price of the 
bid-response combination py logically and arithmetically aggregating the respective 
value contributions; and 
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(c) the communication node electronically (i) selecting a bid-response combination from the 
at least one responding distributors, (ii) contracting, betvpen the node and the at least one 
distributor of tiie selected bid-response, a transference of an advertisement from the 
distributor to the visitor, and fiii) effecting a transfer of the advertisement to the visitor. 

, Upon the ooourronoo of a visitor viaitation at a oommumoationg nodo, tho oommunioation nodo 
performing tho otops of: / 

^ oonatruoting a visitor profilo; / 

(b) broadcasting tho profile to at looot ono distributor; 

(e) ooUooting rosponaoa from thoM least ono distributor; 

(d) selecting a r e spons e from th e at l e ast ono responding distributor s ; 

(e) oontraoting, b e tw e en th e /nod e and th e at l e ast on e distributor of th e s e l e cted 
response, a tronoforonoo of an advortisomont from tho distributor to tho 
visitor; / 

offooting a transfer pf tho advortisomont to the visitor; and, 
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(g) det e rmining th e r es p e ctiv e price of the visiror profile s ub s tantially a s tfio 
oum of prodotorminod prioos for attributofl in the profile. 



37. (Currently amended) A program storage device readable by a machine and encoding a 
program of instructions for executing a system for transacting an advertisement transfer, 
from an advertisement distributor to a visitor, upon t/ie occurrence of a visitor visitation at a 
communications node, the system including: 



(a) a first module for electronically/ constructing a visitor profile; 



(b) a second module for electrgyiically broadcasting the profile to at least one 
distributor; 



(c) a third module for electyonically collecting responses from the at least one 
distributor; 



(d) a fourth module for dectronically selecting a response from the at least 
one responding distnbutors; 



(e) a fifth module for /electronically contracting, between the node and the at 
least one distributor of the selected response, a transference of an 
advertisement from the distributor to the visitor; 
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(f) a sixth module for electronically effectin^a transfer of the advertisement 
to the visitor; and, 

(g) a seventh module for electronically determining the respective price of tfie 
visitor profile substantially by logically and arithmetically aggregating the 
respective value contributions aa ffio aum of prodotorminod p riee&-fbr 
attributes in the profile. 



38. (Currently amended) The method according to claim 1 wherein the step of electronically 
determining the respective price of the visit9r profile includes using a memory cache 
structure matching tree. 



39. (Previously presented) The device according to claim 27 wherein the seventh module uses 
a memory cache siructure matching tree. 



40 . (Currently amended) The method according to claim 36 wherein the step of electronically 
determining the respective price ^f the visitor profile includes using a memory cache 
structure matching tree. 



41 . (Previously presented) The device according to claim 37 wherein the seventh module uses a 
memory cache structure matching tree. 
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